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Simply Built.
Intelligently Served.

Setting up Dynamic Creative
ads has never been easier:
with a single click you can
set an object to be dynamic.

Manhattan Project

Let's lay it all out there...

Evolution of Performance

Select a campaign objective and get recommended creative experiences that fuel
the best possible results. As data is collected when ads are created, the system
refines its recommendations across behaviors, styles, and layouts.

Presentations and wireframes created with Powerpoint and Adobe XD to improve platform performance,
documentation, and the creative authoring process.

Your Pane

For the sake of organization the

banner is considered a mandatery
“Panel” here




Ad Builder 360 View

An Immersive
Experience

* Video and Image

* Accelerometer Supported
Movement

* VR Support

* Customizable viewing angle

Sizmek

Product release updates were
presented monthly with simplified title
slides that cleanly portray the new
features.

CABERNET

SAUVIGNON
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ADVERTISEMENT

P

Q‘*_O ‘ 2017 Mazoa MX-5 MIATA

ma=Da

STARTING AT

$24,915

Billboard banner showcasing

a designer centric offering
and highlighting a craftsman’s
approach to the CX-5.

Sizmek

ADVERTISEMENT ADVERTISEMENT
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o) ‘ 2017 Mazoa MX-5 MIATA

ma=Da

R i

ma=Da

Curver City Mazpa
11215 WasHingToN BLvp,
Curver City, CA 90230

EXPLORE THE

CAR

SWIPE FOR A 260 VIEW

Culver City

gl c0: ;
&) culver City Mazda

Ladera Heig
Marinas i
DelRey . L1

=

LEARN MORE

SCROL J CONTINUE WITH CONTENT SCROLL TO CONTINUE WITH CONTENT

F

Q) | 2017 Mazpa CX-5

ma-=Da

DESIGNED FOR DRIVERS
Mazoa's NEWEST TEcHNoLoGY, SKYACTIV-VEHICLE DYNAMICS

wiTH G-VEcTorinG CONTROL, HELPS YOU STEER MORE PRECISELY BY
OPTIMIZING LOAD CONTROL. JUST LIKE AN ATHLETE REFINES HIS FORM
T HIT THE BALL FURTHER WITH LESS FORCE, QUR TECHNOLOGY STRIVES

FOR THE SAME EFFICIENCY. INSTEAD OF STRENGTHENING THE VEHICLE'S

MUSCLES, WE IMPROVED HOW IT DELIVERS FORCE,

LEARN MORE

o) ‘ 2017 Mazoa MX-5 MIATA

LEARN MORE

Local dealership lookup, 360 viewer,
and dynamic pricing mock ups that
helped develop this account into a
primary dynamic product user.
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MAKE THE PERFECT DRINK

Ceetiy, ~ MATCH & MIX Ceotdly ~ MIX & MATCH

CGaudyy ~ MATCH & MIX

MAKE THE PERFECT DRINK

RASPARILLA

Coca Cola inApp promotional game run inside of The Sims. Users were served two options, one to play a matching game and the other to
mix their own drink complete with a description of what they've made.

Sizmek Simeon Powers
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BE o Signin News Sport Weather Shop Earth Travel More ~ Search Q

ADVERTISEMENT

HOLDS SEVEN
WITHOUT HOLDING BACK. GV INFINITI

m Infiniti, Built for

travel

Home Destinations Interests Videos Columns

Hive interactive video with hotspots to
engage users in learning more about how
Hive systems can make their lives easier and
save them money.

Hive Window and
Door Sensor

Attach one of our
sensors to your windows
and doors and when you
leave home you can use

your phone to check
they're closed. If your
windows or doors are
opened, Hive sends
you an alert,

Africa
— ADVERTISEMENT

o020 < [Em] bbc.com a9 t Q (4] |+

BE o Signin News Sport Weather Shop Earth Travel More ~ Search Q

ADVERTISEMENT

HOLDS SEVEN
WITHOUT HOLDING BA GO INFINITI

m Infiniti. Built for

travel

Home Destinations Interests Videos Columns

Local Weather
Manchester, UK

Videos were also layered with dynamic S { || /A Ao . A GO
creative to create a unique experience based i A : [ & | @ G 0°C
on the weather of their location. e b o WS _ ol m
Heating OnvA Sl:h"gdul'e%

Adjust From Your Phone !

g

//' ‘ 3 S == E hive
" »

Africa

ADVERTISEMENT
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THE BULLY PROJECT




1MK

one million Kids
REACHED

THE WEINSTEIN (OMPANY u WHERE WE LIVE FILMS o “BULLY"
" LEEHIRSH ¥ 1oN FURJANIC/ BISHoP ALLEN % LINDSAY UTz / JENNY GoLDEN "7 LEE HIRS(H
THSFLMISNOTYETRATED 2= (INDY WAITT ™5 LEE HIRS(H / (YNTHIA LoweN "% LEE HIRS(H

Hero image for reaching company goal of having one million kids view the film for free.

O (eoey]

o v nsnrors. [J0][ootey]fsr] T
WWW.BULLY-MOVIE.NET
FOLLOW US ON FACEBOOK.COM/BULLYMOVIE

Official one sheet.

The BULLY Project // The Theatrical Campaign Simeon Powers



@00 The BULLY Project &
[ | B J @ [ e | & www.thebullyproject.com ] @
(] &2 Luxury Down..sin Austin  Penthouse Lo...n in Austin  Daniel Dange...en Prints.. Guest Information Calibrate Your Monitor DSLR Camera ...Is | Zacute Business Ca...inment Club » F"

HowW ke TAKE _a MJ”,._%W‘ Our goal: Reach 1 n kids

ACTION wnth \ actunsl B __3,5‘11],5]1] REACHED

THIS SITE » | KATY BUTLER te your friends to join! §

!

MY PAGES MY BADGES MY FRIENDS MY FEED Simeon Powers
Public profie (Sign outl

HOST OR FIND A
SCREENING OF BULLY

e et e e

NS

Website for The BULLY Project hosted tools and resources for making a change in your community. Also functioned as a safe space where
people with similar stories and histories of abuse could share and receive support from each other.

See it live: www.thebullyproject.com

The BULLY Project // The Outreach Campaign Simeon Powers



800 The BULLY Project 800 (1) The BULLY Project

M u [_lli hitps & www.facebook.com/ b Reade RS D H hltpsﬁ wwwfacebook com)

Luxury Down...s in Austin  Penthouse Lo...n in Austin  Daniel Dange...en Prints.. Guest Information Calibrate Your Monitor DSLR Camera ..Is | Zacuto Business Ca...inment Club

Luxury Down...s in Austin  Penthouse Lo...n in Austin Dani!l Dange...en Prints.. Guest Information Calibrate Your Monitor DSLR Camera ...Is | Zacuto

| £} The BULLY Project 7% simeon  Home 20,

| £}| The BULLY Project
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Facebook cover and timeline posts.

The BULLY Project // The Outreach Campaign Simeon Powers
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DVD case with supplemental materials for developing bullying prevention techniques in
schools and communities.

Promotional illustration for The Bully Project’s accomplishnments and used in funding
proposals to illustrate the story of the company. Later developed into a limited
edition poster that was sold on the store.

The BULLY Project // The Outreach Campaign Simeon Powers



BULLY IGNITES A CALL TO ACTION

5

Our work was profiled in the
documentary special, The BULLY
Effect, seen by over 2 million people
on CNN and The Cartoon Network.

Hundreds of feature stories and
reviews nationally on print and TV.

Featured on Ellen, Good Morning
America, The View, Live with Kelly and
Michael, Morning Joe, The Huckabee
Show, and many more national
programs.

Praised by the President and

screened at the White House.

Inspired the creation of the
Congressional Anti Bullying
Caucus.

Resolution by US
Conference of Mayors to
screen in all member cities.

One of the largest Facebook
communitites of any independent film
with almost 325,000 likes and 60,000
regularly engaged.

550,000 signatures captured to
support Bully rating campaign on
Change.org.

2 Twitter days of action, creating 300
million impressions.

[T
CREATING IMPACT

0f the tens of thousands of screenigs of BIJL[Y these are sp_m?highlighted examples of impact,

After the film’s release, The
Department of Educationin |\
ictoria sent copies of BULLY
0 2,250 schools and developed
resources in conjunction with TBP.

A 2 day Anti-bullying Summit ,
accompanied 17,000 Bay Area
students seeing BULLY. San Francisco
Mayor Lee, San Francisco and Oakland:
superintendents, U.S. Attorney for N.
California and Lieutenant Governor

Funding and potential partnership presentation slides.

The BULLY Project // The Outreach Campaign

10 Million Kids surpassed its

.5 million kids to cause a shift
in conciousness at schools.

/

MILLION KIDS

1 CHILD MATTERS, 1 MILLION MAKE A DIFFERENCE

10 Million Kids delivers
expert materials and
raining for educators

on how to integrate the
urgent message of the
ilm into their classrooms,
fand provides outlets for
students and parents

0 respond to personal
incidents of bullying,

million kids via our Educational Kits- A
comprehensive package to help fuel SEL
reform in schools and communities.
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HEROES OF EARTHQUAKE COUNTRY




INFORM & ENGAGE

WITH THE

DOCUMENTARY &
EDUCATOR'S TOOLKIT

The Quake Heroes documentary brings to life the most destructive earthquake in U.S. history, with frue stories of people who
helped their neighbors, along with the firefighters, reporters, and scientists who responded to the emergency. This Educator’s
Toolkit complements the film by providing lesson plans aligned to Next Generation Science Standards, preparedness
resources, and guidelines for organizing a Teen CERT club at your school. We're all in this together.

Are your students prepared to survive and recover?

STEP #2

Plan to be safe. Organize a
Teen CERT club.

SAFETY TIP
Put a flashlight and
shoes in a bag and tie it
to your bed; so you can -
find it after the &
s eqrthquake

TOOLKIT CONTENTS

- DVD of “Quake Heroes" film and additional content
- Lesson Plan: “ShakeAlert” Earthquake Early Warning
- Lesson Plan: Earthquake Shaking is in 3D!

- Seven Steps to Earthquake Safety

- Great ShakeOut Earthquake Drill Manual for Schools
- Take-Home Earthquake Safety Resources

FEMA resources included FREE:
- How to Prepare for an Earthquake
- Teen CERT: Launching and Maintaining the Training
- Protect Yourself During Earthquakes (Poster)

p > AlY \3

BUFFY, LARRY, ANA, REY, KEN, JACKIE,

ayoung a firefighter an off-duty a firefighter with an earthquake areverend with

newlywed who with LA County nurse and single \ the City of LA scientist working Faithful Central

jumps into Fire Dept. and mother living Fire Dept. in the USGS Bible Church,
action after her apartment  Urban Search And Rescue  near Granada Hills crawlsinfo a collapsed Pasadena office when the  organizes her congregation
complex collapses, works (USAR) team Captain, Community Hospital, works  concrete parking structure  earthquake hits, is one of and partner organizations
with.her husband to rescue  surveys the damage from a  with overwhelmed staff to rescue Salvador from the first scientists to gather  to respond to the needs of
neighbors out of upper helicopter and leads the and limited resources to beneath the rubble. Rey data on how the earth many families in the South
windows with a firehose. rescue at the Northridge provide care to people keeps Salvador calm for moved, while dealing with LA area, which was far from
They later are championed Meadows Apartment with a wide range of eight hours until he can be  the technological limitations the epicenter yet heavily
on national news. Building. injuries. rescued safely. of the time. impacted.

e 7 ‘
N S C/E C W StateFarm EMII @ (E:i:fr:quake
AN NsFou/ses CENTER BLUE TAVERN & EEEEN PROOFE USC :":":‘Zéw

_,.QU/\KE HEROES

QU/\KE HEROES

ARE YOU READY
TO HELP-OTHERS?

Freelance project in which | created a DVD and toolkit design that includes resources on emergency preparedness
during an earthquake disaster. Developed in collaboration with the Southern California Earthquake Center, this kit lays

Heroes of Earthquake Country

out easy steps towards being prepared for when the next large scale disaster hits.
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THE MOTEL LIFE




EMILE STEPHEN DAKOTA

K
HIRSCH DORFF FEANNINGI KRISTOEEERSON

Thur'sday' November 7th, 6
The Art Institute of California - S'aﬁF'r'aﬁ'cisco

RM 204 /10UN BLDG
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e

In Select Theaters, on iTunes, and On Demand Nov. 8

Promotional poster for advance screenings
before theatrical release.

The Motel Life

‘@00 The Motel Life

[4 | pJ L+ ‘ﬂ https @ www.facebook.com /7T

n The Motel Life f" Simeon Home 3

ANning and KNs RAstofiersan

Genre Drama, Suspense, Thriller, Indy

2 The Motel Life *
N November 19, 2013 - Edited @

Read the full Washington Post review here: http://wapo.st/16KcgAg

Directed By Alan & Gabe Polsky

httpzithemotellifefilm.com/

Suggest Edits AVAILABLE NOW on iTunes and On Demand http://bit.ly/1diwTNr

“ALAN AND GABE POLSKY ARE BROTHERS, wHicH

WHY “THE MOTEL LIFE” THEIR FIRST FORAY INTO DIREC
AN AFFECTING PIECE OF FILMMAKING.”

" E MERRY, WASHINGTON POST

WATCH IT ON FB NOW!

#TMLStory

TEMOTEL LIFE

Weneon

‘lm.to.gmm

InstaTML

Unlike - Comment - Share 138 5 1 Share

PHOTOS >

The Motel Life shared a link.
N November 18, 2013 near Los Angeles, CA @

‘@00 The Motel Life
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= Motel Life: hitp:/fon.wsj.com/1gupTlk

AVAILABLE NOW on iTunes and On Demand http://bit.ly/1diwTNr

PHOTOS >
“WHENEVYER SHE SMILES,
A WORLD THAT'S
WOEFULLY WRONG
SEEMS BRIEFLY RIGHT.”

- JOE MORGENSTERN,
. WALL STREET JOURNAL

™EMOTEL LIFE

Eﬁ%% . : A ' Like G t-sh
E y .‘ . " '._' ke - Comment - Share

» WATCH NOW |y

32 5 1 Share

The Motel Life
November 20, 2013 - Edited

POSTS TO PAGE >
The Motel Life Alternate Poster design #1 by Mike Smith, who also did the

Facebook timeline posts.

READ what The Wall Street Journal is saying about Dakota Fanning and The
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